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ABSTRACT

Objective: To analyze the perception about challenges and opportunities that women who lead agricultural
cooperatives face in Colombia, and their relationship with feminine empowerment.
Design/methodology/approach: A qualitative approach was used by means of the study of three cases of
agricultural cooperatives, through structured interviews that addressed three dimensions: 1) sociodemographic
data of producers, 2) women’s experience in cooperativism, and 3) challenges and limitations faced.

Results: Important challenges were identified in feminine cooperativism, such as limited access to credit, the
double workday that women practice within their households, in addition to the complexity of reconciling the
demands of agricultural production with domestic responsibilities. There is also a lack of government support,
scarce specialized training, and lack of accompaniment and counseling for efficiency in the commercialization
of their products. Cooperativism is a platform for collective decisions and social participation, promoting
leadership among women in rural zones.

Limitations/implications: Some participants manifested caution when providing key information for the study.
Findings/conclusions: Strategies must be generated to strengthen collective and business capacities of
women, with the aim of improving the organizational and economic structure of cooperatives. Policies to
promote inclusive governance, financial education, and access to new markets were suggested for a greater
impact in gender equity in the sector.

Keywords: Organization, leadership, coffee, women, management.

INTRODUCTION

Globally, women perform 40% of tasks in the farmland, and a fourth of the world
population is constituted by rural women, of which 43% are devoted to agricultural tasks,
in addition to household tasks (ONU Mujeres, 2018).

Women have an important role in the rural economy, especially in developing countries,
and they represent nearly half of the farmers in the world (Banco Mundial, 2017). They are

also drivers of the economy at the global level and even more in the agriculture and livestock
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sector, which has particular exogenous and dynamic variables (Bancolombia, 2021), where
women carry out a strategic role in economic and social development process. In Colombia,
the farming sector generates more than 20% of national employment and represents half of the
employment in rural areas. In the case of rural women in Colombia, they are concentrated
primarily in the departments of Antioquia, where 11.3% reside, followed by Cauca with
8.1%, Narino with 7.8%, Cérdoba with 7.4%, and Cundinamarca with 6.9% (DANE, 2021).

Despite the advances found in the rural environment, there are still gender inequalities
in every dimension of sustainable development, and in many areas progress is slow, so
that the Sustainable Development Goals (SDGs) can be attained by the year 2030 (ONU
Mujeres, 2018).

Empowerment can be a means for women to show the importance of the meaning of
their autonomy, since it leads to improvement of their social conditions and allows them to
gain control of the decisions they make (Hernandez ez al., 2018).

In Colombia, the vulnerability of women is linked to cultural conditions in which
patriarchal gender schemes predominate, which restrict their opportunities and establish
mechanisms of exclusion and discrimination (Garzén-Segura et al., 2022).

For this study, the empowerment of women through cooperativism is analyzed, which
has been understood as a doctrine, a set of principles, a system, a strategy, a movement,
and an activity that classifies cooperatives as a model or type of organization directed at
the interests of all the members (Dhein ez al., 2022). The social importance of cooperatives
is relevant because they provide full-time or part-time jobs to a number of local women
who do not have other opportunities (Hernandez et al., 2018), and the principle of for-
profit personalist non-priority and verification of broadened social transferences in kind
are elements that are characteristic of every cooperative (Alarcén and Alvarez, 2020).

Cooperatives of rural women are essential to unite and gather women together, so they
can make their voice heard, defend their interests and represent them in political and
economic spheres, and they also allow women to influence the decisions and institutions
that affect their lives (ONU Mujeres, 2018). Ozdemir (2013) points out that the creation of
cooperatives implies showing women a way of earning money, generating employment and
fighting poverty, which is generally more harrowing for them.

Therefore, women farmers that constitute cooperative societies are women who serve
as example for society due to their individual and cultural characteristics (Bezboruah and
Pillai, 2015; Bonnan-White ¢t al., 2013; Kamberidou, 2013).

This particular form of social collective undertaking has empowered women members
in three different ways: 1) economic security, 2) development of entrepreneurial behavior,
and 3) increase of contributions to the family (Datta and Gailey, 2012). Under this context,
the objective was to analyze the perception about the challenges and opportunities that
women who lead agricultural cooperatives in Colombia face, and their relationship with

feminine empowerment.

MATERIALS AND METHODS
The study’s approach was qualitative, which allowed identifying patterns and
relationships that can complement the qualitative approaches (Yin, 2018). The interview



AGRO PRODUCTIVIDAD 2025. https://doi.org/10.32854/pnz55527 187

technique was used and the interview guide as instrument of data collection, with the aim
of building cases that are presented through a formulation of questions that had the purpose
of gathering information related with variables that help to understand the experience of
women as members of cooperatives.

The technique of study case was also applied, which is characterized by being a social
process with the aspiration of researching under a methodological purpose (Jiménez-
Chaves, 2012), where techniques such as participatory observation and interview were
used, in which the researcher interacts with key informants (women farmers, cooperative
leaders, among others).

To apply the data collection instrument, the women were contacted for interviews
through the Agrarian University Foundation of Colombia; the approach was by means
of the women researchers, who where in charge of inviting women who had the following
characteristics: a) leaders of agriculture and livestock cooperatives, b) minimum two years
of experience in the agricultural market, and c) true willingness of participating in the
interview. The study area considered the municipalities of Anolaima and Villa del Rosario
de Tena in the Department of Cundinamarca, Colombia, and the study units were three
agriculture and livestock cooperatives, which are described in Table 1.

The interviews were applied in the meetings of the Administration Council of the
agricultural cooperatives, through a rigid or intentional non-probabilistic sampling, where
women were selected in a deliberate manner with the aim of obtaining qualitative data
for the research. The interviews were divided into the following themes: 1) data from
women farmers; 2) experience of women as members of cooperatives; and 3) challenges

and limitations of feminine cooperativism.

RESULTS AND DISCUSSION
Study Case 1: Anolaima Avocado and Other Fruit Producers
Association-APROATFA

APROAFA, founded in 2014 in Anolaima, Cundinamarca, is devoted to the cultivation
and transformation of avocado (Persea americana). The women farmers’ age ranges between
40 and 61 years, and they mention that they have been taught the value of work and

Table 1. Description of the cooperatives.

Case study Activity carried out by the cooperative

Promote and develop the cultivation of avocados and other fruit trees in
the municipality of Anolaima and the province of Tequendama, thereby
achieving the well-being of associated producers, and promote, develop,

Anolaima Avocado and
Other Fruit Producers

Association-APROAFA ..
and research the activity throughout the country.
Association of Women A solidarity organization of women coffee growers and entrepreneurs from
Coffee Growers in the municipality of Anolaima, who work throughout the coffee production
Anolaima-MUCCA chain.
A rural association that cultivates regional agricultural products, including
mangoes, citrus fruits, and avocados, through sustainable production
ASOFRUGUASIMAL 8¢5 ’ o OUS P

processes using organic ingredients, thereby offering the market a safe,
high-quality product.

Source: Prepared by the authors based on fieldwork (2024).
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entreprencurship since they were young, through the sale of products and help with
households and farm tasks. Under this idea, Amine and Staub (2009) and Mordi et al.
(2010) mention that the family characterized by a structure of power is essential, since it
carries out a predominant role in women’s activities of entrepreneurship and empowering,
which drives them to strengthen their self-esteem and vision for work from the family
core. There is evidence that cooperative societies empower women since they move beyond
being solely entreprenecurial projects; they are capable of generating intangible benefits
and promoting women’s autonomy (Ferguson and Kepe, 2011).

Women from this organization mention the importance of working under the
cooperative approach, because since they joined, the vision has been of being united
and committed with the sustainable growth of the association. Under this panorama,
Bastida et al. (2021) found that some specific characteristics of the cooperatives,
particularly their organizational culture and governance model, suggest that this model
of collective entrepreneurship is particularly attractive for women entrepreneurs. This
is important, since cooperatives have also been viewed as a way of contributing to
economic development, especially in developing countries (Guzman et al., 2019; Paudel
and Acharya, 2021).

Among the main challenges that the women farmers emphasize, there is lack of access to
technology and specialized equipment for transformation; likewise, among the challenges
they face in the medium term, they identify creating a processing plant to diversify the offer
of products.

APROAFA considers as one of the main factors for success of the cooperative, which has
allowed it to remain in the market, the transformation of products and the procurement of
a prototype that the women themselves elaborated; this served them to trade their product
and also to accelerate processes in the production area.

When the women were asked about who are better, whether men or women, they
responded without hesitation that women, because they have the sense of responsibility
and dedication, as well as the attentiveness to elaborate manual tasks that guarantee
quality products; these factors have helped them to strengthen the loyalty of their clients.
In relation to the traditional roles that women fulfill in society, they were asked about
whether they contribute or hinder the development of the cooperative, indicating that
sometimes traditional roles limit them because they must fulfill domestic activities and care
for family members, but also that these challenges make them resilient to face upcoming
challenges.

Throughout the interview, women farmers were asked to mention the strengths of the
Colombian agricultural sector, emphasizing in their answers the interest for Colombian
products from international markets. On the other hand, the main limitations they face is
the lack of commitment of people and some women, as well as the limited support from the

government.

Study Case 2: Association of Women Coffee Growers in Anolaima-MUCCA
MUCCA, with headquarters in Anolaima, Cundinamarca, gathers women with an

average age of 68 years, who are mainly devoted to the production of coffee, mango,
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citruses, and other fruit trees. From its start in the year 2016 and with only 10 members,
it has sought to improve the living conditions and sustainability of their farms through
product transformation. The women farmers highlight their persistence, organization
and ability for teamwork, which has helped them to become empowered and to advance
towards their objectives. In this regard, Mahmud et al. (2012) consider empowerment as a
life process and continuous movement of each woman, so women need to reinforce their
self-esteem, their position in decision making, freedom of movement, and to have access
to cash. Under the same order of ideas, Fundora et al. (2017) and Munster and Fleitas
(2019) suggest that when a woman attains empowerment and takes the reins of her life, it is
possible for her to gain access to various spheres and thus obtain greater representativity,
attaining a fairer and more equitable participation.

In relation to leadership, women are described as responsible, with the gift of authority,
collaborative, resilient, innovative, persistent, and organized; these qualities have driven
them to generate improvements for the cooperative. However, although women’s
participation in rural development has had important protagonism in recent years, they
are not always offered opportunities and conditions for their participation from knowledge
and capacities in institutions and cooperatives of their localities, so that their role and
personal development is fractioned and minimized (Camejo et al., 2024). On the other
hand, Arias et al. (2013) mention that women who reside in rural areas experience low
investment in human capital training, fewer connections with labor markets, more time
devoted to household tasks, low income, fewer connections with the State and greater
poverty, which agrees with the limitations of this study case.

MUCCA has achieved milestones such as the development of transformed products,
the creation ofalocal brand, and the strengthening of their transformation abilities, despite
women’s participation in the sector being limited. As mentioned by Elam ez al. (2019),
Guzman (2019) and Marlow (2019), in spite of the logical variation in the rate of women
entrepreneurs between countries, there is wide consensus that women’s contribution to
entrepreneurship is considerably lower than that of their male counterparts, although
the reach of the work that women perform is not just for them, but rather for their
families and society.

Cooperative members perceive challenges such as lack of modernization, improvement
of communication pathways and transport, as well as the lack of more state backing.
Under this scenario, Balachandra et al. (2019) and Gupta et al. (2014), proposed a gender
framework to identify the specific barriers that women face to start a business, including the
difficulties to gain access to markets and financial resources (less provision of organizational
resources) (Brush et al., 2017), restrictions related to the life sphere, and exclusion from
entrepreneurial networks (Bogren et al., 2013; Welsh and Kaciak, 2018), which prevents
them from efficiently entering markets and trade channels.

One of the main elements that cooperative members mention to start and coordinate
a cooperative 1s to have management abilities to capture women who are interested in
entering the cooperative, since, without an important group of members, cooperativism
1s projected as limited in its operation. Meanwhile, regarding the success factors that they

have achieved in the cooperative, women farmers indicate coffee (Coffea arabica L.) exports
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as well as the satisfaction of having maintained and driven the cooperative and the creation
of a local brand.

Concerning the issue of: Who is better at business, men or women? Half (50%) of the
women answered that both men and women are competent to conduct business, and that
they only need experience and strengthening of entrepreneurial capacities to reach good
agreements and close sales, since men have been naturally devoted to overseeing businesses
and in recent years, women have also been included in these activities. The rest mentioned
that women are better at conducting business, since they are careful, committed and
decided, in addition to having the quality of considering common wellbeing; this statement
agrees with what was pointed out by Lee and Huang (2018) describing that women feel
rewarded when they center their objectives in collective aims.

Authors like Bastida ez al. (2020, 2021) point out that women who work under the scheme
of cooperativism prioritize mutual help, collaborative work, and non-profit objectives over
economic benefit, motivations that are incompatible to a certain extent with the classic
individualist behavior attributed to businesspeople (Ahl and Marlow, 2021).

Regarding the traditional roles that women have, they were asked whether they
contribute or hinder business development, to which women responded that in certain
aspects they are limited to promote the business since there is an unshakable belief that
women must oversee domestic responsibilities and family care.

Women identified as the greatest strength of the national agricultural sector the diversity
of products that Colombian lands provide because of their geographic and climatic diversity;
regarding weaknesses of the sector, they mentioned the lack of modernization and efficient

training, as well as the absence of management for commercialization processes.

Study case 3: Fruit-Producing Association of Guasimal- ASOFRUGUASIMAL

Asofruguasimal, located in Tena, Cundinamarca, was established in 2015 with 34
members (men and women), devoted primarily to growing mango (Mangifera indica) and
citruses (Citrus sp.), and they also have hens (Gallus gallus) which they received as donation
when they formed the association; however, currently only around 15 associates remain.
Regarding this, Camejo e al. (2024) mention the importance of strengthening cooperatives
with a development program that favors the organization of agricultural, commercial and
cooperation processes, with the aim of attaining the consolidation of organizations and
increasing the number of members.

Authors like Labrador et al. (2018, 2020), Marin de Leén et al. (2021), and Nunez
Llerena et al. (2021) suggest that cooperatives are constituted as economic entities that have
a legal personality of entrepreneurial nature and that cooperation between cooperatives is
considered as a necessary principle for the full development of the cooperative identity.

The approach of Asofruguasimal is centered on the commercialization and
transformation of products, facing obstacles such as the failure to fulfill the calls and the
lack of agronomic resources such as fertilizers. The women farmers emphasize the need
for financing, the lack of access to networks to broaden the markets, adequate capacities
and better support in programming harvests and post-harvests, since they do not have

access to updated and efficient training. This agrees with many authors who identify
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specific barriers that women face to begin in business or cooperatives, as the difficulties
to gain access to markets and financial resources (Balachandra ez al., 2019; Gupta et al.,
2014); likewise, they have less provision of organizational resources (Brush et al., 2017),
restrictions related to the life sphere, and exclusion from business networks (Bogren et al.,
2013; Welsh and Kaciak, 2018).

Concerning the traditional roles that women have, they mentioned that the household
responsibilities continue to fall on women and this often implies unpaid work and a devotion
to family welfare beyond personal or professional aspirations outside the home, which
often causes women to have to allocate more time to the family and to not focus completely
on improving management of the cooperatives; members of the cooperatives identify this
as a weakness to drive the business and commercialization of their products. Under this
context, women recognize feminine leadership as a strength, although they face challenges
such as incompletion of key activities, which affects their productivity, as well as machismo.
Despite the difficulties, they work to consolidate their limits with clear commitments in
transformation, they have a plant where they make fruit pulp, which has contributed to
expanding the local market.

Alimitation identified was the presence of intermediaries in the entire commercialization
chain, which reduces the income of women farmers, since they impose low prices, taking
advantage of their power in the market; on the other hand, the excess of intermediaries
lengthens the supply chain and causes costs to increase and delivery times to extend.

Therefore, cooperativism in Colombia refers to the participation of women in
agricultural cooperatives, which are described as spaces that serve to foster solidarity,
mutual help, and strengthening of social networks for support between women, where
they provide tools for women farmers to generate income, improve their quality of life,
and mainly, reduce their economic dependency. With these elements, women can drive
empowerment and thus expand and improve the abilities and talents of the members of
feminine cooperatives.

Because of this, the development of rural women in economic activities reinforces their
autonomy, gender equity, improves their family context, and expands the opportunities for
local and national development (Gasperin-Garcia et al., 2022).

In this sense, Table 2 shows a SWOT analysis, with the purpose of analyzing the
strengths, weaknesses, opportunities and threats that feminine cooperatives represent for
women.

The SWOT analysis shows that the presence of intermediaries all along the
commercialization chain is identified as a limitation for cooperativism in Colombia, as
well as the lack of adoption of sustainable and efficient technologies, and the shortage in
organizational and entrepreneurial strengthening.

The constant strengthening of the base of women who are members of cooperatives, the
promotion of feminine leadership, and the experience women have established in relation
to collective work are established; all these elements have driven the active participation of
women to strengthen work for equal opportunities, as mentioned by Gasperin-Garcia ef al.
(2023), where the authors indicate that farmers value the collective work and interpersonal

relationships that are fostered by cooperativism.
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Table 2. SWOT analysis of the 3 case studies of cooperatives in Colombia.

Case study

Strengths

Weaknesses

Threats

Opportunities

Anolaima Avocado and
Other Fruit Producers
Association-APROAFA

* Organizational
commitment
Prototypes of
transformed products

¢ Limited access to
equipment and
technology
Traditional role still

* Competitive avocado
market

Price volatility
Lack of continuous

* Potential for commercial
expansion

Interest in processing
plant

* Strong peasant identity present in women public policies * Future institutional
cooperators * Weak government support
* Lack of administrative support * Growth of the local and
organization national market
Association of Women e Strengthening  Lack of financing * Machismo in rural areas | * Local brand growth and
Coffee Growers in the women-only ¢ Institutional * Climatic difficulties positioning
Anolaima-MUCCA organization bureaucracy * Price volatility * Participation in rural
* Solidarity economy * Lack of continuous * Unfair competition women’s fairs and
* Own brand and technical support and * Lack of efficient road networks
teamwork advice infrastructure e Community support
* Brand expansion
in the national and
international market
ASOFRUGUASIMAL | * Pulp plant installed * Reduction of active * Failure to comply with * Demand for processed

Female leadership
Diversified production
(citrus, mango, etc.)
Women with a track
record and experience
in cooperatives (46-76
years old) and practical

knowledge in traditional

production.

members

Internal disorganization
Poor technical harvest
planning

Limitations on the
members’ education

(primary to secondary).
Little associative

stability

public calls for proposals
Machismo and overload
of domestic tasks for

women
Variability of input
prices

Climate change
Social conflicts and

violence
Presence of
intermediaries

products

Generate contacts for
linking to improve
technical and
specialized training.
Potential for rural

tourism

Source: Prepared by the authors based on fieldwork (2024).

Table 3. Description of the social, productive, economic and cultural aspects of the 3 case studies of cooperatives in Colombia.

Case study

Social aspects

Productive aspects

Economic aspects

Cultural aspects

Anolaima Avocado and
Other Fruit Producers
Association-APROAFA

Number of members: 6
Age: 40 to 61 years
Education: primary to
university

Avocado cultivation with
a focus on transformation;
prototype development;
processing plant goal

Need for equipment
and technology;

limited government
support; seeking income
diversification

Redefining the traditional
female role; integrating
peasant identity and
entrepreneurship

Association of Women
Coffee Growers in

Anolaima-MUCCA

Number of members: 10
Age: 48 to 77 years
Education: primary to
university

Sustainable coffee
production; value-added
product transformation;
active participation
throughout the value
chain

Brand development;
solidarity economy
practices; local marketing;
limited access to financing;
and road infrastructure

Revaluation of the role
of women coffee growers;
promotion of female
coffee identity; cultural
transformation from the
collective perspective

ASOFRUGUASIMAL

Number of members: 6
Age: 46 to 76 years
Schooling: primary to
secondary

Mango, citrus, and
fruit pulp production;
difficulties with harvest
and post-harvest
scheduling

Lack of agricultural
inputs; difficulties in
consistent marketing; low
external investment

Presence of traditional
practices in rural
communities; female
leadership challenging
patriarchal norms

Source: Prepared by the authors based on fieldwork (2024).
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CONCLUSIONS

The study shows that agricultural cooperatives are constituted as transformational
spaces for rural women, allowing them access to financial resources, strengthening personal
and entrepreneurial capacities, as well as increasing the visibility of women to actively
participate in leadership positions for decision making. Challenges were identified such as
limited access to credit, the double workday of women who participate in the cooperatives
and tend to family needs, given the complexity of reconciling the demands of agricultural
production with domestic responsibilities, as well as the shortage in government support,
the scarce specialized training, and the lack of accompaniment and counseling for efficiency
in the commercialization of their products. Feminine cooperativism in Colombia is posed
as the access that women have to promoting empowerment and thus improving the quality
of life and achieving economic and social growth, as well as personal and entrepreneurial

growth of women farmers.

ACKNOWLEDGEMENTS

The authors wish to thank the Consejo Veracruzano de Investigacién Cientifica y Desarrollo Tecnolégico
(COVEICyDET) for funding for the research stay at Fundacién Universitaria Agraria de Colombia of the first

author of this manuscript.

REFERENCES

Ahl, H., & Marlow, S. (2021). Exploring the false promise of entrepreneurship through a postfeminist critique
of the enterprise policy discourse in Sweden and the UK, Human Relations, 74(1), 41-68. https://doi.
org/10.1177/ 0018726719848480

Alarcén, M. y Alvarez, J. (2020). Contribucién del cooperativismo colombiano al crecimiento econémico por
habitante en el periodo 2003-2016. Revista Escuela de Administracion de Negocios, 88, 165-188.

Amine, Lyn S. y Karin M. Staub. 2009. Mujeres empresarias en el Africa subsahariana: un andlisis de la teorfa
institucional desde el punto de vista del marketing social. Entrepreneurship & Regional Development 21:
183-211.

Arias, M. A.; Caro, A.; Farah, M.; Ibafiez, A. M.; Muios, J. S.; Pefia, X. (2013). Las mujeres jévenes rurales en
Colombia, Documento CEDE, 011457, Universidad de los Andes.

Balachandra, L., Briggs, T., Eddleston, K., & Brush, C. (2019). Don’t pitch like a girl! How gender stereo- types
influence investor decisions. Entreprencurship Theory and Practice, 43(1), 116-137. https://doi.org.10.1177/
104225871772802

Banco Mundial (2017). Mujeres en la agricultura: las agentes del cambio en el sistema alimentario mundial.
Consultado en: https://goo.su/Uu00Qt5

BANCOLOMBIA (2021). Muyjeres en el sector agropecuario en Colombia en 2020. https://lc.cx/¢jL19V

Bastida, M., Pinto, L. H., Olveira, A., & Cancelo, M. (2020). Female Entrepreneurship: Can Cooperatives
Contribute to Overcoming the Gender Gap? 4 Spanish First Step to Equality, Sustainability, 12(6), 2478,
https://doi. org/10.3390/sul2062478

Bastida, M., Vaquero Garcia, A., Pinto, L. H., & Olveira Blanco, A. (2021). Motivational drivers to choose
worker cooperatives as an entrepreneurial alternative: evidence from Spain. Small Business Economics,
(2021). https:// doi.org/10.1007/s11187-021-00459-8

Bezboruah, K. C., & Pillai, V. (2015). Exploring the Participation of Women in Financial Cooperatives and
Credit Unions in Developing Countries. VOLUNTAS: International Journal of Voluntary and Nonprofit
Organizations, 26(3), 913-940.

Bogren, M., von Friedrichs, Y., Rennemo, O., & Widding, O. (2013). Networking women entrepreneurs:
fruitful for business growth? International Journal of Gender and Entrepreneurship, 5(1), 60-77. https://doi.
org/10.1108/17566261311305210

Bonnan-White, J., Hightower, A., & Issa, A. (2013). Of couscous and occupation: a case study of women’s
motivations to join and participate in Palestinian fair trade cooperatives. Agriculture and human values,

30(3), 337-350. doi: https://doi.org/10.1007/s10460-012-9405-7


https://doi.org/10.1108/17566261311305210
https://doi.org/10.1108/17566261311305210

AGRO PRODUCTIVIDAD 2025. https://doi.org/10.32854/pnz55527 194

Brush, C., Ali, A., Kelley, D., & Greene, P. (2017). The influence of human capital factors and context on
women’sentrepreneurship: Which matters more? Jjournal of Business Venturing Insights, 8, 105-113.
https://doi.org/10.1016/j.,jbvi.2017.08.001

Camejo Leyva N., Diaz C. C. Y Gémez C. I. (2024). El empoderamiento de la mujer rural en las cooperativas
agropecuarias. COODES 72(3), 1-23.

DANE. Departamento Administrativo Nacional de Estadistica. (2021). Situacién de las mujeres rurales en
Colombia. https://muyjerrural.minagricultura.gov.co/assets/2021%20-%20Nota-estadistica-situacion-
mujeres-rurales-colombia.pdf

Datta, P. B., & Gailey, R. (2012). Empowering women through social entrepreneurship: Case study of a
women’s cooperative in India. Entreprencurship Theory and Practice, 36(3), 569-587. doi: https://doi.
org/10.1111/5.1540-6520.2012.00505.x

Dhein G., M. P, Biittenbender, P. L., Ramos M., R. T., Amaral de M., J. L., Sparemberger, A. y Thesing
N., J. (2022). Diccionario contempordneo del cooperativismo. Brasil: Editorial Conceito. https://doi.
org/10.29327/587978.

Elam, A., Brush, C., Greene, P., Baumer, B., Dean, M., & Heavlow, R. (2019). Global Entrepreneurship
Monitor 2018/2019 Women’s Entrepreneurship Report. London: Global Entrepreneurship Research
Association. https://lc.cx/xLtHex

Ferguson, H., & Kepe, T. (2011). Agricultural cooperatives and social empowerment of women: a Ugandan
case study. Development in Practice, 21(3), 421-429.

Fundora N. G., Avila, E. D, & Veldzquez C. E. E. (2017). La cooperativa: Un espacio educativo para el
empoderamiento femenino. Estudios del Desarrollo Social: Cuba y América Latina, 5(2), 24-37. https://
revistas.uh.cu/revflacso/article/view/5874

Garzén-Segura, A. M. Pinzén-Estrada, S. C., Roa-Parra, S. y Torres-Jimenéz, D. R. (2022). “Tenia que ser
mujer”: Perspectiva de Género y Derechos en las violencias de pareja en Bogota-Colombia. Tiabajo
Social e intervencion social, 35: 1-26.

Gasperin-Garcia, E. M., Pacheco-Reyes, E., Villaboa-Arroniz, J., Zetina-Cdérdoba, P., & Mota-Aparicio,
A. (2022). Women’s empowerment in the coffee production sector in the High Mountains Region,
Veracruz, Mexico. Agro Productividad. 15(02): 9-16. https://doi.org/10.32854/agrop.v15i2.1973

Gasperin-Garcia, E. M., Platas-Rosado, D. E., Zetina-Cérdoba, P. y Vilaboa-Arroniz, J. (2023). Quality of
life of coffee growers in the High Mountains of Veracruz, Mexico. Agronomia Mesoamericana, 34(1),
2215-3608.

Gupta, V. K., Goktan, A. B., & Gunay, G. (2014). Gender differences in evaluation of new business opportunity:
A stereotype threat perspective. Journal of Business Venturing, 29(2), 273-288. https://doi.org/10.1016/].
jbusvent. 2013.02.002

Guzman, C., Sa Guzman, J., & Kacperczyk, A. O. (2019). Gender gap in entrepreneurship. Research Policy,
48(7), 1666-1680.

Hernandez Herrera, C. A., Sdnchez Rodriguez, S., & Diaz Fragoso, O. (2018). Empoderamiento y
cooperativismo femenino, tres estudios de caso de cooperativas lideradas por mujeres en la Ciudad de
México. Acta Universitaria, 28(5), 72-83.

Jiménez-Chaves, V. E. (2012). The case study and its implementation in research. Revista Internacional de
Investigacion en Ciencias Sociales, 8(1), 141-150.

Kamberidou, I. (2013). Women entrepreneurs: ‘we cannot have change unless we have men in the room’.
Journal of Innovation and Entrepreneurship, 2(6), 1-18.

Labrador Machin, O., Rivera Rodriguez, C. A., & Alfonso Alemdn, J. L. (2018). La eficiencia y eficacia
socioeconémica de las cooperativas: Enfoque desde la actualizacién del modelo econémico cubano.
Avances, 20(1), 11-26.

Labrador Machin, O., Mirabal Gonzdlez, Y., & Torres Paez, C. C. (2020). Potencialidades del cooperativismo
agropecuario en funcién de la soberania alimentaria y educacién nutricional. Cooperativismo y Desarrollo,
8(3), 587-602.

Lee, M., & Huang, L. (2018). Gender bias, social impact framing, and evaluation of entrepreneurial ventures.
Organization Science, 29(1), 1-16.

Mahmud, S., Shah, N. M., & Becker, S. (2012). Measurement of women’s empowerment in rural Bangladesh.
World development, 40(3), 610-619.

Marin de Ledn, 1., Labrador Machin, O., Mirabal Gonzdlez, Y., Lorenzo Cabezas, Y., & Torres Paez, C. C.
(2021). Institucionalizacion del sector cooperativo en Cuba: Una propuesta necesaria. Cooperativismo y
Desarrollo, 92), 572-592.

Marlow, S. (2019). Gender and entrepreneurship: past achievements and future possibilities. International
Journal of Gender and Entreprencurship, 12(1), 39-52.



AGRO PRODUCTIVIDAD 2025. https://doi.org/10.32854/pnz55527 195

Mordi, Chima, Ruth Simpson, Satwinder Singh y Chinonye Okafor. 2010. El papel de los valores culturales en
la comprensién de los desafios que enfrentan las mujeres empresarias en Nigeria. Gender in Management:
An International Journal 25: 5-21.

Munster I. B., y Fleitas R. R. (2019). El empoderamiento de las mujeres rurales en Cuba: Aportar conocimiento
para las politicas publicas. Otra Economia, 12(22), 91-105.

Nuiiez Llerena, C. R., Garcia Pedraza, L., & Jara Solenzar, D. E. (2021). La participacién en la gestién
cooperativa. Una experiencia cubana. Estudios del Desarrollo Social: Cuba y América Latina, 9(1), 296-314.

ONU MUJERES (2018). Dia Internacional de las Mujeres Rurales 2018. http://bit.ly/4a0x8QN

Ozdemir, G. (2013). Women’s Cooperatives in Turkey. Procedia-Social and Behavioral Sciences, 81, 300-305.

Paudel, R. C., & Acharya, C. P. (2021). Cooperatives and economic growth in a developing country: The case
of Nepal. Annals of Public and Cooperative Economics, https://doi.org/10.1111/apce.12323

Welsh, D. H. B., & Kaciak, E. (2018). Women’s entrepreneurship: A model of business-family interface
and performance. International Entreprencurship and Management Journal, 14, 627-637. https://doi.
org/10.1007/s11365-018-0507-6

Yin, R. K. (2018). Case study research and applications: Design and methods. Sage Publications.



	_GoBack
	_Hlk206446976
	_Hlk206447171
	_Hlk205201652
	_2et92p0
	_Hlk179303351
	_Hlk180433720
	_rsb1k47l3y43
	_Hlk188650835
	_Hlk188650855
	_Hlk180590383
	_Hlk167388049
	_Hlk195354114
	_heading=h.gjdgxs
	_Hlk514095674
	_Hlk510994094
	_Hlk514084452
	_Hlk513404185
	_Hlk197692390
	Bookmark
	Bookmark5

